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The following wrap-up report documents the Global Record 
Premiere Event of Pearl Jam’s new release Dark Matter in 
45 countries and 900 cinemas (328 U.S. theaters & 606 
international theaters) on April 16, 3 days before the global 
release. Abramorama worked in close collaboration with Pearl 
Jam (our 5th time working with the band), Republic Records 
and Universal Music Group offices around the world to 
implement this global event.

Pearl Jam fans were among the very first to hear the band’s 
new record Dark Matter on April 16 in 45 countries and 900 
cinemas around the world with “Dark Matter In The Dark.”  
Presented in Atmos where available, fans at the Global Cinema 
Event (in Atmos Cinemas where available) heard Dark Matter in 
its entirety twice before it was available anywhere! 

First in a dark cinema with just the music playing and then 
a second time experiencing the record with added light 
photography visuals by artist Alexandr Gnezdilov on screen 
during playback. The musical experience was unlike any other 
record premiere event. The goal was to create fan centric 
listening events marketed as “Dark Matter In The Dark” in the 
best cinemas in targeted countries around the world.  

This global event was a key marketing tool to excite the 
existing fan base about the band’s new music while also 
reaching fans outside of Pearl Jam’s social sphere. The 
response and exposure exceeded expectations across 
the board. Countries included: Argentina, Australia, 
Belgium, Bolivia, Brazil, Canada, Chile, Colombia, Costa 
Rica, Cyprus, Denmark, El Salvador, Finland, France, 
Germany, Greece, Guatemala, Honduras, Iceland, Ireland, 
Italy, Latvia, Luxembourg, Macedonia, Mexico, Netherlands, 
New Zealand, Nicaragua, Norway, Panama, Paraguay, 
Perú, Poland, Portugal, Serbia, Scotland, Slovenia, Spain, 
Sweden, United Kingdom, and Ukraine, in which we set up 
a fundraising event.

Net Result:  Dark Matter out-grossed top 
Hollywood studio releases, such as Civil War and 
Ghostbusters, in many cinemas. Pearl Jam’s new 
album sat on top of 5 Billboard Charts, only missing 
the #1 record due to being released the same 
day as Taylor Swift’s new album. Abramorama 
delivered a Global Campaign that excited fans, 
drove sales… and was profitable!
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Argentina, Australia, Belgium, Bolivia, Brazil, Canada, Chile, Colombia, Costa Rica, Cyprus, Denmark, El Salvador, 
Finland, France, Germany, Greece, Guatemala, Honduras, Iceland, Ireland, Italy, Latvia, Luxembourg, Macedonia, 
Mexico, Netherlands, New Zealand, Nicaragua, Norway, Panama, Paraguay, Perú, Poland, Portugal, Serbia, 
Scotland, Slovenia, Spain, Sweden, United Kingdom, Ukraine
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“Nice that it is also shown in Italy and France 
now.”

“...What a great way to hear the album for 
the first time, cannot wait”

“Excited to see what this will be like.”

“Amazing experience... For me the visuals 
along with the lyrics offered a totally new 
perspective to the whole album... Happy DM 
release day, everybody!
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“Cool way to listen to a new album”



FAN ENGAGEMENT26



FAN ENGAGEMENT27



FAN ENGAGEMENT28



ARTIST: ALEXANDR GNEZDILOV29

So proud and excited to be part of this amazing project! Many thanks to 
@pearljam for this wonderful opportunity to let my art shine in the light 

of their music! I am amazed at how well my images resonate with the 
theme and sound of the album. Can’t wait to see the complete result!



THANK 
YOU!

FOR MORE INFORMATION:
CONTACT EVAN SAXON

evansaxon@abramorama.com

PRE-ORDER NOW


